
CY 2002 CY 2003 CY 2004 CY 2005

High End Consumer 16% 16% 21% 27%
Computing 28% 32% 25% 24%
Communications 25% 24% 27% 23%
Industrial 31% 28% 27% 26%

2003 QUARTERLY 2004 QUARTERLY
Q1'03 Q2'03 Q3'03 Q4'03 Q1'04 Q2'04 Q3'04 Q4'04

High End Consumer 12% 15% 17% 20% 20% 19% 23% 23%
Computing 31% 35% 34% 28% 26% 23% 24% 27%
Communications 25% 22% 23% 26% 27% 31% 24% 23%
Industrial 32% 28% 26% 26% 27% 27% 29% 27%

2005 QUARTERLY 2006 QUARTERLY
Q1'05 Q2'05 Q3'05 Q4'05 Q1'06 Q2'06 Q3'06 Q4'06

High End Consumer 23% 27% 28% 30% 25% 28%
Computing 24% 22% 24% 26% 28% 23%
Communications 24% 24% 24% 21% 22% 24%
Industrial 29% 27% 24% 23% 25% 25%
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